EL SALVADOR Gender Data Landscape
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Progress in ending all forms of gender-based violence

Proportion of women subjected to physical and/or sexual violence in the last 12 months (% of ever Female 2018 6.00 8.31 8.75 NA
partnered women ages 15-49)

Women who were first married by 18 (% of women 20-24) Female 2021 19.7 NA NA NA
Adolescent fertility rate (births per 1,000 women 15-19) 2023 - 51.2 23.4 39.1
Stronger and more resilient human capital
L ) v Sh  child tth deof-ori bel . di fici % Female 2006 72.8 26.0 14.2 50.0
earning poverty: Share of children at the end-of-primary age below minimum reading proficiency (%) Male 2006 724 74 172 537
L d leti te (% of rel ¢ ) Female 2023 73.0 76.0  90.8 74.8
ower secondary completion rate (% of relevant group Male 2023 654 717 878 746
Female share of graduates from STEM programs, tertiary (%) 2018 23.1 NA NA NA
Maternal mortality ratio (modeled estimate per 100,000 live births) 2023 39.0 77.0 57.0 197
Contraceptive prevalence, any modern method (% of married women 15-49) 2021 52.1 NA 73.7 54.1
Fracti £ child der 5 not stunted Female 2020 0.88 NA NA NA
raction of children under 5 not stunte Male 2020 NCE NA NA NA
Mortality from cardiovascular disease, cancer, diabetes, or chronic respiratory disease between ages 30 Female 2021 10.8 12.7 13.2 15.6
8 and 70 (%) Male 2021 15.2 16.9  20.0 21.0
E‘ More and better jobs, including jobs of the future
8 Labor f ticipati te (% 15+ Female 2024 46.7 51.2 535 49.1
E abor force participation rate (% 15+) Male 2024 769 746 726 732
L d saloried workers (% of el " Female 2023 (@B88) o655 579 526
a age and salaried workers (% of employment) Male 2023 68.5 625 567 516
o
g Emol . ulture (% of | . Female 2023 4.35 6.91 17.2 25.9
- mployment in agriculture (% of employment) Male 2023 22.1 166 228 2.2
L2
o
>
o

vul bl | £ (% of | ¢ Female 2023 32.0 39.5 45.1
ulnerable employment (% of employment) Male 2023 124 383 134
Share of vouth not in educat | o1 training (% of vouth i Female 2023 (B0B) 254 212 NA
are of youth not in education, employment or training (% of youth population) Male 2023 - 131 134 NA
Vouth | ¢ (% of labor f 1594 Female 2024 9.48 16.1 18.3 15.3
outh unemployment (% of labor force 15-24) Male 2024 - 12.0 16.2 13.2
Percentage of women’s economic rights (%) 2023 88.8 81.2 78.3 77.9
Greater ownership and use of economic assets
A + at a financial institution (o . Female 2024 34.4 664 825 76.6
+
ccount at a financial institution (% age ) Male 2024 - 743 85.6 80.9
Saved at a fi ial instituti . bil £ (% 15 Female 2024 6.82 NA 52.7 NA
+
aved at a financial institution or using a mobile money account (% 15+) Male 2004 - NA 58.0 NA
Wider access to and use of enabling services
o don of i . d ic and 9% of 24 hour d Female 2017 20.2 NA NA NA
roportion of time spent on unpaid domestic and care work (% o our day) Male 5017 7.03 NA NA NA
dividusls usin the Intermet (% of - Female 2000 B3) 775 758 616
ndividuals using the Internet (% of population) Male 2020 - 777 773 672
Used bile oh the internet t bills (% 15 Female 2021 5.79 276  60.6 31.8
+

sed a mobile phone or the internet to pay bills (% age 15+) Male 2021 1.2 394 631 370
Advances in women'’s participation in decision-making
Female share of employment in senior and middle management (%) 2023 39.0 NA NA NA
Firms with female participation in ownership (% of firms) 2023 55.5 484 359 339
Proportion of seats held by women in national parliaments (%) 2024 - 36.5 27.2 27.0
Proportion of women in ministerial level positions (%) 2024 - 30.4 20.3 229

* Latest value shows the latest available country value for the indicator. Color coding of the latest country value represents a more than 10 percent change upward or downward from the country’s baseline value from 10
years (+/- 2 years) prior to latest value. No coloring applied whenever there is no data for baseline or when latest available value is prior to 2020.

Notes: (1) El Salvador is part of the Latin America and Caribbean (LAC) region and an upper middle

income country (UMC) as classified by The World Bank Group. Peer Comparison shows how it 2@\ ACCELERATE
performs relative to its peers in the region, income group, and the world. (2) Data and definitions WORLD BANKGROUP CD;a arlli(oj'lﬁrl ) EQUALITY

can be found on the Gender Data Portal. Data is as of September 28, 2025.


https://genderdata.worldbank.org/
https://genderdata.worldbank.org/indicators/sg-vaw-1549-zs
https://genderdata.worldbank.org/indicators/sg-vaw-1549-zs
https://genderdata.worldbank.org/indicators/sp-2024-fe-zs
https://genderdata.worldbank.org/indicators/sp-ado-tfrt
https://genderdata.worldbank.org/indicators/se-lpv-prim
https://genderdata.worldbank.org/indicators/se-sec-cmpt-lo-zs
https://genderdata.worldbank.org/indicators/se-ter-grad-fe-zs
https://genderdata.worldbank.org/indicators/sh-sta-mmrt
https://genderdata.worldbank.org/indicators/sp-dyn-zs
https://genderdata.worldbank.org/indicators/hd-hci-stnt
https://genderdata.worldbank.org/indicators/sh-dyn-ncom-zs
https://genderdata.worldbank.org/indicators/sh-dyn-ncom-zs
https://genderdata.worldbank.org/indicators/sl-tlf-acti-zs
https://genderdata.worldbank.org/indicators/sl-emp-work-zs
https://genderdata.worldbank.org/indicators/sl-empl-zs
https://genderdata.worldbank.org/indicators/sl-emp-vuln-zs
https://genderdata.worldbank.org/indicators/sl-uem-neet-zs
https://genderdata.worldbank.org/en/indicator/sl-uem-zs
https://genderdata.worldbank.org/en/indicator/sg-law-indx
https://genderdata.worldbank.org/en/indicator/fx-own-totl-zs
https://genderdata.worldbank.org/en/indicator/fin17a-17a1-d
https://genderdata.worldbank.org/indicators/sg-tim-uwrk
https://genderdata.worldbank.org/en/indicator/it-net-user-zs
https://genderdata.worldbank.org/indicators/fin14a-a
https://genderdata.worldbank.org/indicators/sl-emp-smgt-fe-zs
https://genderdata.worldbank.org/indicators/ic-frm-femo-zs
https://genderdata.worldbank.org/indicators/sg-gen-parl-zs
https://genderdata.worldbank.org/indicators/sg-gen-mnst-zs
https://genderdata.worldbank.org/
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Account ownership unlocks access to financial products

The gap in account ownership has widened
since 2021 | Adults with an account (%)
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Women in the labor force are
more likely to have an account

48%

of women who are in the labor force
have a bank account, but only

23%

of women out of the labor force have a
bank account

Fewer women than men are saving
formally | Adults saving any money
in the past year (%)
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Access to capital helps build businesses and create jobs

Fewer women than men are borrowing from
formal financial institutions | Adults
borrowing any money in the past year (%)
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Men are more likely than women to be able to fall back on income
from their job when facing unforeseen financial expenses | Adults
identifying the source of emergency money (%)
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No country data available, therefore income-level data is presented

Digital connectivity can unlock and accelerate access to finance and jobs

Rates of mobile phone ownership and
internet use are higher among men than
women.

Share of adults who

85.7%@

Used the internet in past 30 days

79.8%@
L)

Own a mobile phone

Own a smartphone

69.3%@ 0%
100%
. Women O Men

* World Bank Group Gender Strategy
2024-2030

* World Bank Gender Data Portal

Sources: Global Findex Database 2025.

Mobile money can accelerate financial
inclusion | Type of account for adults

50%

+ Women Entrepreneurs Finance
Initiative (We-Fi)
* The Global Findex Database

Mobile technology increases access
to job and learning opportunities |
Share of adults who engaged in online
activities (%)

= Women @ Men

with an account (%)

Men
= bank account only

® both bank and mobile money account
mobile money account only

27.7%

Women

.12.4%

searched/applied
for job online

0%
accessed
online info to
learn/train/educate

Learn More

+ Using Digital Solutions to Address
Barriers to Female Entrepreneurship

* Increasing Access to Technology for
Inclusion

Gend&r Global

Dala Portal
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https://www.worldbank.org/en/topic/gender/brief/gender-strategy-update-2024-30-accelerating-equality-and-empowerment-for-all
https://www.we-fi.org/
https://digitalforwomen.worldbank.org/sites/gender_toolkit/themes/barrier/pdf/Toolkit-v2.pdf
https://genderdata.worldbank.org/en/home
https://www.worldbank.org/en/publication/globalfindex
https://openknowledge.worldbank.org/entities/publication/f87bf557-cf20-4ff5-8e16-9812730e7702

