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SUMMARY

Tourism nears a full recovery

* GLOBAL OVERVIEW (PA): In the first quarter of 2024, tourism arrivals grew 20 percent compared to
2023, boosted by improvements in air connectivity, visa facilitation, and decreasing airfares as well as a
continuing post-pandemic recovery. Tourism contributed an estimated 3 percent to global gross domestic
product (GDP) in 2023, reaching pre-pandemic levels for the first time. Travel prospects remain promising,
with a full recovery expected this year despite macroeconomic, geopolitical, and climate-related headwinds.

REGIONAL OVERVIEW (P.3): The East Asia and Pacific (EAP) region continues to drive global growth as it
catches up from a slow pandemic recovery. All regions have experienced double-digit year-on-year (y/y)
growth in estimated aviation passenger arrivals other than Eastern and Southern Africa (AFE), which
registered a 7 percent y/y increase. This includes the Middle East and North Africa (MENA), where overall
growth remains strong amidst an ongoing conflict.

SPECIAL POLICY INSERT (P.7): Applying a circular economy approach to tourism can help mitigate its
environmental impacts, such as increased waste and water and power shortages. The insert highlights tools
and examples for incorporating circular economy into the sector, including into World Bank projects.

GLOBAL OVERVIEW

Public Disclosure Authorized

Tourist arrivals in Q1 2024 grew 20 percent compared to
Q1 2023, reaching 97 percent of 2019 levels (Figure 1, UN
Tourism). Between January and March 2024, an estimated
285 miillion international tourists traveled globally. This y/y
growth has been driven by EAP, followed by Latin America
and the Caribbean (LCR). When comparing to 2019, the Middle
East registered the strongest increase in international tourist
arrivals (36 percent growth compared to Q1 2019), despite
economies like Jordan or Lebanon continuing to be affected
by the Middle East conflict. Overall, continued visa facilitation
measures, improved air connectivity, and persistent demand
despite inflation and conflict concerns have propelled the
ongoing growth of the sector. 0

Figure 1. International Tourist Arrivals
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Global hotel occupancy rates remained virtually unchanged
from the same period in 2023. March 2024 registered
a 65 percent occupancy rate, nearly matching the 66
percent recorded in March 2023 (STR). Accommodation
preferences continue to evolve, including sustainability
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Source: UN Tourism Data Dashboard and Barometer, 2024.

patterns throughout 2024. Meanwhile, international

playing a larger role for both demand- and supply-side
decisions. According to Booking.com and JLL, this trend is
likely to have an impact on accommodation investment

estimated aviation passengers reached 97 percent levels of
2019 (OAG), while global domestic air traffic increased by
9 percent (IATA).
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https://www.sustainability.booking.com/industryinsights/2023-annual-sustainability-report
https://www.us.jll.com/en/trends-and-insights/research/global-hotel-investment-outlook-2024

Tourism’s economic indicators showed robust growth in 2023
and signs of continued momentum into 2024. Growth in global
travel services remained strong during 2023 (Figure 2), while
trade in services (which includes tourism) remained relatively
steady since Q1 2023, indicating a slowdown in non-tourism
services growth. Merchandise trade, comparatively, showed
signs of resilience, driven by Emerging Markets and Developing
Economies following an 18-month dip as trade volumes in
Advanced Economies continue to fall' (World Bank).

Tourism contributed an estimated 3 percent to global
GDP in 2023, reaching pre-pandemic levels for the first
time. According to UN Tourism, international travel receipts
reached US$1.5 trillion in 2023, while export revenues from
tourism (which include payments to national airlines) reached
US$1.7 trillion. Many destinations, such as Turkiye, Fiji, and
El Salvador, have experienced a growth in receipts that
outpaced their increase in arrivals even when correcting
for inflation (UN Tourism), indicating a higher spending per
trip post-pandemic.

Year-on-year travel inflation continued a slight downward
trajectory in Q12024 at 0.8 percent, remaining well below
overall Consumer Price Index (CPI) in the United States (Figure
3). This moderation has been driven by decreasing airfares,
which decreased 7.1 percent y/y in March 2024 as aviation
capacity and demand continue to converge. The cost of lodging
away from home also decreased by 2.4 percent y/y (USTA).
Broader inflation—measured by the U.S. CPI—remained stable
at elevated levels of about 3.2 percent and is expected to
decline slowly (USTA, BLS, and IMF).

Looking ahead, sectoral growth is expected to continue in
the face of macroeconomic, geopolitical, and climate-related
challenges. The tourism sector is anticipated to reach a full
recovery in mid-2024, with sectoral growth softening but
remaining faster than that of trade in goods. In March 2024,
the Travel Sentiment Score increased 19 percent y/y (Figure
4) and is corroborated by a more buoyant than expected UN
Tourism Confidence Index. However, the Middle East and the
Ukraine conflicts continue to depress tourism activity in select
countries. Tourists also continue to seek value for money and
opt for closer destinations as a result of post-pandemic high
prices and broader economic challenges. Extreme temperatures
and other weather events may also influence travel choices (UN
Tourism). For Europeans, for example, safety is the foremost
criterion when selecting a travel destination, followed by
pleasant weather and attractive deals (ETC).

! For additional information on global trade, please refer to the World Bank’s
Trade Watch.

Figure 2. Tourism vs. the Broader Economy
(Services and Merchandise Trade)
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Source: World Trade Organization, 2024.

Note: The figure includes 50 territories that account for 95 percent, 74
percent, and 72 percent of overall trade in goods, services, and travel services,
respectively, in 2019.

Figure 3. U.S. Consumer Price Index and U.S.
Travel Price Index
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Figure 4. Forward-Looking Tourism Indicators
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Source: UNWTO Tourism Data Dashboard, OAG Traffic Analyzer, and TCI
Research, 2024.
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https://www.worldbank.org/en/research/brief/economic-monitoring
https://www.ustravel.org/
https://www.bls.gov/news.release/cpi.toc.htm
https://www.imf.org/en/Publications/WEO/Issues/2024/04/16/world-economic-outlook-april-2024
https://etc-corporate.org/reports/monitoring-sentiment-for-intra-european-travel-spring-summer24/
https://www.worldbank.org/en/topic/trade/brief/trade-watch

REGIONAL OVERVIEW

In the first quarter of 2024, estimated aviation passenger
arrivals—a proxy for trends in tourism arrivals—increased
by 22 percent compared to Q1 2023 (Figure 5), despite
experiencing a slowdown in growth levels compared to the
final quarter of 2023. During this period, the majority of
global regions surpassed pre-pandemic levels of arrivals, as
illustrated by the light blue columns in Figure 5. Only the
AFE, EAP, and Europe and Central Asia (ECA) regions remain
14 percent, 6 percent, and 3 percent below pre-pandemic
arrivals, respectively.

EAP continues to be the fastest growing region globally in
y/y growth (64 percent), illustrated by the dark blue columns
in Figure 5, as it catches up to the rest of the world. This
growth was driven by China, which continues to lead the world
in aviation traffic expansion. EAP growth was also bolstered by
depreciation of the Yen, which significantly contributed to the
recovery of tourism in Japan. Its international tourism arrivals
grew 6 percent in Q1 2024, and its travel receipts increased
by 53.5 percent (UN Tourism). LCR was second in y/y growth,
showing a 17 percent increase, followed by South Asia (SAR).

Figure 5. Change in Estimated Aviation Passenger Arrivals Across Regions
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Source: OAG Traffic Analyzer.

Turning to individual economies, in Q12024 y/y changes
in estimated aviation passenger arrivals were positive
for 88.5 percent of reporting territories (200 out of 226)
(Figure 6). In line with the previous quarter, the destinations
experiencing decreases made up a minority of global traffic,
and were mainly territories experiencing conflict (Israel,
Sudan, Niger, Haiti) or surrounding conflict gones. Due to the
conflict in the Middle East, this quarter’s arrivals to Jordan
and Lebanon decreased by 8 and 6 percent y/y, respectively,
whereas Egypt maintained resilience, growing by 28 percent
y/y. In EAP, Vanuatu’s passenger declines of 7 percent are
likely attributed to Vanuatu Air’s financial issues, which led
to a decrease in flights in Q1 2024. Meanwhile, The Gambia
returned to growth (8 percent) after three consecutive quarters
of growth reductions, while Sri Lanka also resumed growth
following its political and economic crisis of 2022.

Globally, the destinations with the greatest y/y growth in
estimated aviation passenger arrivals were China (227 percent

and the Caribbean and North Africa
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growth), Turkmenistan (147 percent growth), and Eswatini
(137 percent growth). Eswatini’s continued increases are largely
due to the introduction of a new airline in March 2023 and its
subsequent route and capacity expansions as well as starting
from a relatively low base of arrivals. The low- and middle-
income destinations with the greatest growth rates in each
region were Eswatini for AFE, Gabon for Western and Central
Africa (AFW) (34 percent growth), China for EAP, Albania for
ECA (63 percent growth), St. Vincent and the Grenadines for
LCR (69 percent growth), Iran for MENA (34 percent growth),
and Sri Lanka for SAR (41 percent growth).? Figure 6 represents
y/y changes to estimated aviation passenger arrivals in green
(for growth) and red (for reductions). Figures 7-13 feature
these y/y changes by region only for low- and middle-income
countries (X-axis), which are the focus of the World Bank
Group. Countries are ordered by the importance of tourism
to their economy (tourism'’s contribution to GDP; Y-axis).

2 This excludes countries whose tourism contribution to GDP is not reported by the
World Travel and Tourism Council, except for Bhutan.
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Figure 6. Change in Estimated Aviation Passenger Arrivals, Q12024 vs Q1 2023
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Source: OAG Traffic Analyzer.

Note: Incomplete data for Monaco, Ukraine, and West Bank and Gaza. This map was produced by the Cartography Unit of the World Bank Group. The boundaries,
colors, denominations, and any other information shown on this map do not imply, on the part of the World Bank Group, any judgment on the legal status of
any territory, or any endorsement or acceptance of such boundaries.
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SPECIAL INSERT

Circular Economy Considerations for the Tourism Sector

While tourism activities can contribute to conservation of
parks and protection of coral reefs, these activities can also
result in increased carbon emissions and put stress on water
resources, waste management, and wildlife populations. For
example, tourist water consumption and waste generation
can be two or three times that of residents (Manomaivibool,
Shamshiry et al.) Additionally, consumers are increasingly
demanding more sustainable travel options (World Bank).
Compounding these issues, emerging destinations and low-in-
come countries often do not have the resources, planning
capacity, or infrastructure to mitigate and reduce these exter-
nalities, while private firms alone do not have the incentives
or mandate to tackle these interconnected challenges.

Transitioning to a circular economy can help mitigate climate
risks, address the growing issue of waste, and appeal to a

new generation of tourists who are more interested in and
committed to sustainable practices. A circular economy
approach intends to uncouple economic growth from resource
consumption and its associated environmental impacts while
enhancing social value (World Bank). It rethinks the linear
“take-make-dispose” model by reshaping design, business
models, and policies to regenerate natural systems and keep
materials in use. In tourism, both public and private sectors can
implement circular economy initiatives to promote eco-friendly
practices. For instance, businesses can adopt recycling and
upcycling initiatives, reduce single-use plastics, and promote
the use of renewable energy sources. Governments can support
these efforts through policies that encourage sustainable
infrastructure, green certifications, and incentives for eco-
conscious operations. Table 1 provides more tools and exam-
ples for circular economy actions.

Table 1. Tools and Examples for Circular Economy Actions in the Tourism Industry

A1 PUBLIC SECTOR

Waste * |mplementing at-source waste separation
® Guidelines for hotels to phase out single-use plastics

e Water use reduction programs with tourism entities,
awareness raising, and smart metering
* Exploring destination-level water reuse options

* National energy efficiency standards

* Electricity feed-in tariffs for small-scale renewable
energy

® Public transportation initiatives to reduce tourism-
related energy consumption

® Integrating circular economy principles in national
development plans and tourism strategies

* Adopting international best-practice hospitality sector
sustainability guidelines

® Green and circular public procurement

cutting

The World Bank, with the support of PROBLUE, is working
on several circular approaches in West Africa. For example, in
Sierra Leone, the World Bank has supported a Green Labeling
program for hotels and Go Circular Week, a public-private initia-
tive to encourage circular economy innovation and entrepre-
neurship and reduce single-use plastic in tourism. In Sdo Tomé
and Principe and Guinea Bissau, matching grants funds are
being developed with PROBLUE-financed studies to support
micro, small, and medium enterprises (MSMEs) in tourism in
adopting circular economy practices, such as transitioning
to solar power, improving water management, and reducing

PRIVATE SECTOR

¢ Organic waste composting

* Adoption of reusable large bottled water dispensers or water
filters

* Market opportunities to supply plastics alternatives, recycle or
upcycle

® Use of construction materials with recycled content (from waste
glass or plastics)

* Rainwater harvesting systems and greywater systems
¢ Decentralizged wastewater treatment for rural areas and tourism
clusters

* Microgeneration photovoltaics and battery storage for tourism
firms

¢ Alternative, low-energy cooling options, such as Sea Water Air
Conditioning

* Adoption of sustainability standards and international
certifications (eco-labels) for hotels/tourism entities

* Public-private partnerships

¢ Digital training tools on tourism circular economy

waste. In Sal, Cabo Verde, feasibility studies will be shortly
carried out to pilot an integrated waste management facility.
A tourism MSME circular economy self-assessment and set
of training guidelines are also being developed in West Africa.
Such initiatives, if successful, can be scaled up and adapted
to various destinations globally. To disseminate these exam-
ples and share best practices, the World Bank co-organiged a
high-level side event at the UN 4th International Conference
on Small Island Developing States (SIDS4) in Antigua to assist
SIDS in achieving resilient prosperity through circular economy
actions in tourism.
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https://www.sciencedirect.com/science/article/abs/pii/S0921344915300537
https://downloads.hindawi.com/archive/2011/709549.pdf
https://documents.worldbank.org/en/publication/documents-reports/documentdetail/099659210122251979/idu02eb6cc4905e21047ed0bd380170758484299
https://thedocs.worldbank.org/en/doc/1ebd34e0757247e1ab750bb540fab95a-0320072024/original/PROBLUE-Impact-Story-SL.pdf
https://www.youtube.com/watch?v=7cUxi5ctuZo
https://projects.worldbank.org/en/projects-operations/project-detail/P180982
https://projects.worldbank.org/en/projects-operations/project-detail/P180982
https://projects.worldbank.org/en/projects-operations/project-detail/P180982
https://projects.worldbank.org/en/projects-operations/project-detail/P181369
https://www.brsmeas.org/tabid/9877/language/en-US/Default.aspx
https://sdgs.un.org/conferences/sids2024
https://sdgs.un.org/conferences/sids2024
https://www.aivc.org/resource/sea-water-air-conditioning-swac-resilient-and-sustainable-cooling-solution-hot-and-humid
https://www.aivc.org/resource/sea-water-air-conditioning-swac-resilient-and-sustainable-cooling-solution-hot-and-humid

METHODOLOGICAL NOTES

INDEX CONSTRUCTION

Estimated Aviation Passenger Arrivals Index: Data on
estimated international passenger arrivals landing in a given
geography, regardless of flight length, for a given month or
quarter. OAG estimations are based on real bookings data
made by travel agencies through global distribution systems
(GDS). These estimates are reportedly based on a series of
proprietary algorithms that use various external datasets and
historical ratios between total passengers and realized GDS
bookings. These arrivals data are rebased as a percentage
of estimated aviation passenger arrivals in the same month
or quarter of 2019, then multiplied by 100. Three countries
were removed from recovery graphs given missing arrivals
data for some months.

Travel Price Index: The Travel Price Index (TPI) measures
the cost of travel away from home in the United States. It is
based on the U.S. Department of Labor price data collected for
the monthly Consumer Price Index (CPI). The TPl is released
monthly and is directly comparable to the CPI.

Travel Sentiment Index: Data comes from TCI Research. The
index leverages a social media web crawler that monitors global

web social conversations shared by the media, consumers,
companies, citigens, brands, and officials. Data are reported
as Net Sentiment Scores measuring the balance of sentiment
polarity in web social conversations concerning the travel and
tourist destinations (percent of positive comments - percent
of negative comments).

GLOSSARY

Occupancy Rate: Indicator of hotel performance, equal to
the number of hotel rooms sold/room supply.

Regional Acronyms: AFE (Eastern and Southern Africa), AFW
(Western and Central Africa), EAP (East Asia and Pacific),
ECA (Europe and Central Asia), LCR (Latin America and the
Caribbean), MNA (Middle East and North Africa), SAR (South
Asia).

Travel Receipts vs. Export Revenues from Tourism: Both
indicators cover expenditures incurred by non-resident visitors
during visits to an economy, which include any prepayment
made for those goods and services. The key difference is that
travel export revenues include payments to national carriers
for international transport while travel receipts excludes them.

The Tourism Watch quarterly bulletin series is prepared by the Trade, Investment and
Competitiveness (TIC) Markets, Competition and Technology Tourism group of the
Finance, Competitiveness and Innovation (FCI) Global Practice. The bulletin has been
prepared by a team led by Alex Pio, Alba Suris, and Paula Bellas, with contributions
from Vincent Palmade, Louise Twining-Ward, Shaun Mann, Denisse Pierola, and Jessica
Rose Wilson, under the guidance of Martha Martineg Licetti.
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