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TOURISM WATCH
Quarterly Report 

TOURISM OVERVIEW (P.1): Current growth in international tourism is expected to continue, with favorable economic 
conditions and regional growth offsetting pressures from trade and geopolitical risks.

KNOWLEDGE INSIGHT (P.3): Job quality and inclusion are critical issues for the tourism and jobs agenda. Strategic policy 
action, training, and better data are needed to improve operational impact.

PROJECT INSIGHT (P.4): An ongoing World Bank operation in Jordan is bringing opportunities for economic and social 
development by addressing market gaps in the tourism sector.

   June 2025 Edition

Tourist arrivals in Q1 2025 grew 5% year-on-year (y/y) (Figure 
1, UN Tourism). An estimated 304 million international tourists 
traveled globally between January and March 2025. The UN 
Tourism Confidence Index signals cautious optimism for the 
coming months, expecting 3% to 5% growth in arrivals for 2025, 
buoyed by an 8% jump in international air travel demand reported 
by the International Air Transport Association (IATA) in April. 
However, ongoing security and trade tensions could disrupt 
travel patterns and soften demand in the second half of the year.

TOURISM OVERVIEW 

FIGURE 1. International Tourist Arrivals
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https://projects.worldbank.org/en/projects-operations/project-detail/P175662
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tourism revenue (TTW). Greenland is also seeing a surge in 
arrivals, driven by the opening of a new international airport in 
November 2024 and the launch of direct flights from the United 
States in June 2025 (Reuters). Meanwhile, Haiti (-61%), New 
Caledonia (-37%), Venezuela (-33%), and Mozambique (-20%) 
saw the steepest declines. Figures 6–12 in the Annex review the 
performance of each low- and middle-income country by region. 

FIGURE 2. Change in Estimated Aviation Passenger Arrivals, Q1 2025 vs Q1 2024

Source: OAG Traffic Analyzer, 2025. 

Note: Incomplete data for North Korea, Ukraine, and West Bank and Gaza. This map was produced by the Cartography Unit of the World Bank Group. The boundaries, 
colors, denominations, and any other information shown on this map do not imply, on the part of the World Bank Group, any judgment on the legal status of any 
territory, or any endorsement or acceptance of such boundaries.
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In the first quarter of 2025, estimated aviation passenger arrivals— 
a proxy for trends in tourism arrivals—increased by 9% compared to  
Q1 2024. The East Asia and Pacific region continues to report 
the highest y/y change at +14% (Figure 2). Growth was seen in 
80% of reporting territories, with Bhutan (+42%), Greenland 
(+26%), and Japan (+21%) experiencing noteworthy increases.
Bhutan’s surge in arrivals is driven by improved accessibility 
and focused promotional campaigns that have also boosted 
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Revised total global receipts from tourism reached US$1.7 
trillion in 2024 (UN Tourism). Together with transport receipts, 
these represent about 6% of the world's total exports of goods 
and services. In Q4 2024, the y/y growth of trade in travel 
services was 12%, compared to 9% for the broader services 
category and 4% for merchandise1 (Figure 3) (World Trade 
Organization). In Q1 2025, visitor spending saw solid growth 
across many destinations, particularly in Europe and in Asia 
and the Pacific. Notably, Japan recorded an increase of 34% 
in tourism receipts, likely driven by the depreciation of the 
yen. Nepal and South Korea also recorded strong growth, with 
receipts rising by 18% and 14%, respectively (UN Tourism). 

FIGURE 3. Tourism (Travel Services) vs. the Broader Economy 
(Merchandise, Services, and Selected Sub-services Trade)

40%

30%

20%

10%

0%

-10%

Y/
Y

 C
H

A
N

G
E

                 Q4                Q1                  Q2                 Q3                 Q4
               2023                                             2024

Source: World Trade Organization, 2025.

MERCHANDISE
TOTAL SERVICES
TRAVEL SERVICES
TRANSPORT SERVICES
CONSTRUCTION SERVICES

1. For more information on global trade, refer to the World Bank’s Trade Watch.

https://www.travelandtourworld.com/news/article/how-has-bhutans-tourism-industry-set-a-global-example-for-sustainable-growth-while-attracting-more-visitors-than-ever-before/
https://www.reuters.com/world/europe/greenland-sees-tourism-boost-following-trumps-attention-new-airport-2025-03-21/
https://www.worldbank.org/en/topic/trade/brief/trade-watch
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Tourism continues to be a vital engine of worldwide inclu-
sive jobs in services, particularly for women and youth. 
In 2024, the sector contributed 10 percent of global GDP 
and supported 356.6 million jobs, accounting for 1 in 10 
jobs. With low barriers to entry, the sector can particu-
larly benefit women and youth. Specifically, youth aged 15 
to 24 represent 15.5 percent of the global tourism work-
force, exceeding the economy-wide average, while women 
account for 40 percent of the sector’s direct employment. 
Tourism employment of indigenous communities also plays 
a growing role in job creation, particularly in remote areas 
with limited alternatives. In Canada, nearly 1,900 indige-
nous-owned tourism businesses supported 39,000 jobs in 
2019 (World Travel & Tourism Council). 

Tourism has a long value chain encompassing many sectors 
(World Bank). Among the most relevant are accommodation, 
food and beverages, transportation, and retail. Jobs, value, 
and impacts are created along each step of the value chain. 

In addition, tourism fosters both forward and backward 
linkages with other sectors, such as agriculture, construc-
tion, and the cultural industries, stimulating demand and 
employment beyond its immediate boundaries. These inter-
connections amplify the sector’s contribution to local and 
national economies, making tourism a powerful engine for 
inclusive growth and sustainable development.

Global trends reshaping the tourism sector present an 
opportunity for job quality creation, but require clients to 
reconfigure tourism training. New job profiles are emerging 
in response to global trends like naturalists, birdwatching 
guides, digital platform managers, and sustainability moni-
toring specialists, opening new pathways for entrepreneur-
ship and long-term career growth (Figure 4). Just-in-time 
tourism training equips workers—especially youth—with 
transferable skills, such as customer service, sales, and 
languages, that can open doors to careers in other sectors 
like finance, law, and business (Stangl et al, 2024).

WORLD BANK KNOWLEDGE INSIGHT
The Changing Nature of Tourism Jobs

FIGURE 4. Development of Skills in the Tourism Sector Over Time

2. JQI measures income to overcome poverty, access to employment benefits, job stability, and adequate working conditions.

World Bank projects around the world are developing new 
and agile tourism training. In Benin, the vocational training 
system is being revamped to meet the needs of new tourism 
modes, with a focus on cultural heritage tourism, language 
competencies, service standards, and digital skills. Twenty-
three competency-based training modules were created and 
piloted through train-the-trainer bootcamps and certified short 
courses, which up-skilled 762 people—54 tour guides, 688 hotel 
and restaurant staff, and 20 master trainers. In Cabo Verde 

and São Tomé, the World Bank has been piloting an online 
Sustainable Tourism Training Course for the Hospitality Sector. 
IFC’s work with Onomo, a pan-African hotel group, further 
illustrates how targeted labor advisory can enhance workforce 
quality and company performance. IFC supported Onomo 
with executive and human resources training on workplace 
collaboration and social dialogue, reaching leadership and 
worker representatives across multiple countries.

•	 Lower-skilled jobs for 
the most part (less 
sophistication)

•	 Face-to-face service, 
repetitive tasks

•	 Involves more soft skills than 
hard skills

BEFORE

•	 Climate change

•	 Digital revolution

•	 Sustainability concerns

•	 Remote work

•	 Technology and automation

•	 Globalization

•	 Niche travel preferences

GLOBAL TRENDS

•	 Jobs in sustainable tourism 
management

•	 IT-oriented positions

•	 Digital jobs and skills

•	 Remote jobs (customer 
support)

•	 Increasing global competition

•	 Short-term rentals vs. 
traditional lodgings

NOW

https://researchhub.wttc.org/
https://www.worldbank.org/en/topic/competitiveness/brief/tourism-and-competitiveness
https://www.sciencedirect.com/science/article/pii/S0160738324001312?ref=pdf_download&fr=RR-2&rr=8db221856f0195f3
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In 2024, Jordan received more than two million interna-
tional visitors who spent a total of US$7.2 billion. The sector 
contributed to more than 50,000 (or about 3.4%) of direct jobs 
(Ministry of Tourism and Antiquities, Department of Statistics 
Jordan) and almost 20% of total GDP (WTTC). 

A joint report by the IFC and the World Bank identified 
numerous opportunities to harness tourism for additional 
job creation and investment. The 2021 Jordan Country 
Private Sector Diagnostic found that tourism in Jordan was 
being constrained by limited tourism product diversification, 
regulatory complexity along the tourism value chain—such as 

licensing rules—quality of sector data, gender-related barriers, 
and secondary sites in need of upgrading, among other aspects.

The Jordan Inclusive, Transparent and Climate Responsive 
Investments Program for Results (2021–2028) was approved 
in 2021 to respond to those market gaps, as part of a flagship 
program to strengthen public and private investments in 
climate-friendly ways. Reforms planned under the program 
are supporting Jordan’s tourism sector’s strategic direction, 
strengthening the regulatory environment, preserving jobs in a 
difficult period, and enhancing high-quality private and public 
investments. Completed and ongoing actions include:

WORLD BANK PROJECT INSIGHT
Jordan’s Inclusive, Transparent, and Climate-Responsive Investments Program

While Jordan’s tourism sector remains affected by regional 
instability, the continued implementation of key reforms is 
expected to catalyze private investment and enhance the 
sector’s competitiveness. By prioritizing sustainability, gender 
inclusion, and regulatory improvements, Jordan can position 
tourism as a long-term driver of equitable growth—expanding 
access to jobs for youth and women, enhancing visitor expe-
riences through better-managed sites, and attracting higher 
value market segments through sector diversification. 

POLICY AND DATA 
FOUNDATIONS

•	 Adoption of the National 
Tourism Strategy and 
Gender-Inclusion Plan

•	 New Tourism Manage-
ment Information System 
producing publicly 
accessible data on visitor 
flows

REGULATORY 
BOTTLENECKS

•	 Planned approval of three 
priority bylaws, which are 
expected to ease licensing 
and open space for new 
entrants—especially 
small tour operators and 
eco-lodges

INCLUSIVE COMMUNITY 
INFRASTRUCTURE

•	 10 women-led tourism 
spaces fully equipped; 
kiosks now sell locally 
made ceramics, olive-wood 
carvings, and herbal teas to 
visitors at secondary sites

•	 952 people have completed 
accredited vocational 
training; 798 are women, 
expanding the skilled labor 
pool for hotels, guiding, and 
culinary services

SITE MANAGEMENT 
UPGRADES 

•	 Site-specific manage-
ment plans being rolled 
out; early works include 
shaded rest areas 
built with local stone, 
interpretive signage in 
Arabic and English, and 
waste-sorting points 
powered by solar lighting

FIGURE 5. Selected Tourism Actions from the Jordan World Bank Program

Bringing Sustainability and Visitor Experience to Life 

At Jerash Archaeological Park, for example, the P4R is 
funding an updated site-management plan, with timed-entry 
e-ticketing being developed to complement shaded rest 
corridors and trilingual interpretive signage, which together will 
reduce crowding around the Arch of Hadrian and give visitors a 
clearer, more comfortable circuit through the ruins. Similarly, 
visitors to the Dana Biosphere–Wadi Ghuweir trail can now book 
certified local guides through a QR-based system, ensuring 
safe visitor flows while spreading income to nearby villages.  
Several of the new women-run kiosks sell products made from 
recycled glass collected in-site, turning waste management into 
a circular-economy opportunity.

https://www.ifc.org/en/insights-reports/2021/cpsd-jordan
https://www.ifc.org/en/insights-reports/2021/cpsd-jordan
https://projects.worldbank.org/en/projects-operations/project-detail/P175662
https://projects.worldbank.org/en/projects-operations/project-detail/P175662
https://blogs.worldbank.org/en/arabvoices/the-effects-of-the-middle-east-conflict-on-tourism-in-the-mena-region
https://blogs.worldbank.org/en/arabvoices/the-effects-of-the-middle-east-conflict-on-tourism-in-the-mena-region
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FIGURE 6.  
Eastern and 
Southern Africa

Source: OAG Traffic 
Analyzer; WTTC.
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ANNEXES

FIGURE 7.  
Western and  
Central Africa

1. Senegal
2. Benin
3. Nigeria
4. Gabon
5. Togo
6. Chad
7. Sierre Leone
8. Niger

Source: OAG Traffic 
Analyzer; WTTC.

Note: Niger has been 
considered an outlier and 
excluded from the figure.
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Regional Performance

y/y Change in Estimated Aviation Passenger Arrivals  
(Q1 2024–2025), 
Low- and middle-income countries

Figures 6–12 feature y/y changes in estimated aviation 
passenger arrivals by region only for low- and middle-income 
countries (X-axis), which are the focus of the World Bank Group. 
Countries whose tourism contribution to GDP is not reported 
by the World Travel and Tourism Council (WTTC) are excluded, 
except for Bhutan and Samoa. Countries are ordered by the 
importance of tourism to their economy (tourism’s contribution 
to GDP; Y-axis). 
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FIGURE 9.  
Europe and  
Central Asia

1. Serbia
2. Belarus

Source: OAG Traffic 
Analyzer; WTTC. 

Note: Moldova has been 
considered an outlier and is 
excluded from the figure.
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FIGURE 10.  
Latin America  
and the Caribbean

1. Honduras
2. Nicaragua
3. Paraguay
4. Colombia
5. Ecuador

Source: OAG Traffic Analyzer; 
WTTC. TO
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FIGURE 8.  
Middle East and 
North Africa

Source: OAG Traffic 
Analyzer; WTTC.
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For further information, contact the 
team at tourism@worldbank.org or 
visit the Tourism and Competitiveness 
website.

FIGURE 11.  
East Asia and  
the Pacific

Source: OAG Traffic 
Analyzer; WTTC; Asian 
Development Bank.

Note: Tourism % GDP for 
Samoa is from 2019.
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FIGURE 12.  
South Asia

Source: OAG Traffic Analyzer; 
WTTC, Tourism Council of 
Bhutan. 

Note: Tourism % GDP for 
Bhutan is from 2019.
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DISCLAIMER: The data in the text and figures represent the 
last available month or quarter up to Q1 2025 with broad 
global or regional coverage. Figure 3 includes 29 territories 
that accounted for 62% of overall trade in goods and services, 
respectively, in 2023. The graph on GDP and employment 
contributions (page 1) includes indirect and induced effects. 
International tourism receipts are estimates. 

Estimated Aviation Passenger Arrivals Index: Data on 
estimated international passenger arrivals landing in a given 
geography, regardless of flight length, for a given month or 
quarter. OAG estimations are based on real bookings data 
made by travel agencies through global distribution systems 
(GDS). These estimates are reportedly based on a series of 
proprietary algorithms that use various external datasets and 
historical ratios between total passengers and realized GDS 
bookings. These arrivals data are rebased as a percentage of 
estimated aviation passenger arrivals in the same month or 
quarter of the previous year, then multiplied by 100. 

The Tourism Watch quarterly bulletin series is prepared 
by the Trade, Investment and Competitiveness (TIC) 
Markets, Competition and Technology Tourism group 
of the Finance, Competitiveness and Innovation (FCI) 
Global Practice. The bulletin has been prepared by a 
team led by Louise Twining-Ward, Alex Pio, Alba Suris, 
and Paula Bellas, with contributions from John Goddard, 
Christian Ketels, Shaun Mann, Ruth Llovet Montanes, 
Denisse Pierola, Trinidad Berenice Saavedra, and Jessica 
Rose Wilson, under the guidance of Mario Guadamillas. 
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Methodological Notes

https://www.worldbank.org/en/topic/competitiveness/brief/tourism-and-competitiveness#4
mailto:tourism%40worldbank.org?subject=
https://www.worldbank.org/en/topic/competitiveness/brief/tourism-and-competitiveness#1
https://www.worldbank.org/en/topic/competitiveness/brief/tourism-and-competitiveness#1

